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KEY=ANSWERS - CONOR ROLLINS
Marketing The Core "Marketing: The Core utilizes a unique, innovative, and
eﬀective pedagogical approach developed by the authors through the integration of
their combined classroom, college, and university experiences. The elements of this
approach have been the foundation for each edition of Marketing: The Core and
serve as the core of the text and its supplements as they evolve and adapt to
changes in student learning styles, the growth of the marketing discipline, and the
development of new instructional technologies"-- Principles of Marketing An
introduction to marketing concepts, strategies and practices with a balance of depth
of coverage and ease of learning. Principles of Marketing keeps pace with a rapidly
changing ﬁeld, focussing on the ways brands create and capture consumer value.
Practical content and linkage are at the heart of this edition. Real local and
international examples bring ideas to life and new feature 'linking the concepts'
helps students test and consolidate understanding as they go. The latest edition
enhances understanding with a unique learning design including revised, integrative
concept maps at the start of each chapter, end-of-chapter features summarising
ideas and themes, a mix of mini and major case studies to illuminate concepts, and
critical thinking exercises for applying skills. Design and Development of
Training Games Cambridge University Press Leaders in the ﬁeld of serious games
share practical guidelines and lessons learned from researching and developing
learning games. 30-Minute Social Media Marketing: Step-by-step Techniques
to Spread the Word About Your Business Social Media Marketing in 30
Minutes a Day McGraw Hill Professional BIG PRESENCE isn't just for BIG COMPANIES
anymore! A social media marketing handbook for small business owners on the go
Social media has opened the door to anyone who wants to promote themselves-including small businesses. Designed speciﬁcally for busy small business owners,
this book puts you on the fast track to maximizing your business's visibility and
generating proﬁts—regardless of the size of your marketing budget or the time you
have to devote to it. 30-Minute Social Media Marketing provides 22 short chapters
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packed with real-world examples, templates, sample marketing procedures, and
screen shots taking you step-by-step through the essentials. With little time and
eﬀort, you will master the arts of: Blogging and microblogging Social networking and
bookmarking Audio and video E-books and webinars Direct and indirect marketing
Brand and relationship building Word-of-mouth marketing Expanding your reach and
establishing your position Integrating with traditional marketing Evaluating results
By the end of the book, you will have completed a social-media marketing plan that
produces real results and created a strategy for future marketing plans--all in just 30
minutes a day. Marketing Marketing Management "No doubt about it, marketing
is really changing. Marketing today is: Very strategic-customer-centricity is now a
core organizational value. Practiced virtually, digitally, and socially to a greater
degree than ever before imagined. Enabled and informed by analytics and new
technologies. Accountable to top management through diligent attention to metrics
and measurement. Oriented toward service as driver of product. "Owned" by
everybody in the ﬁrm to one degree or another"-- McGraw-Hill's 10 ACT Practice
Tests, Second Edition McGraw Hill Professional We want to give you the practice
you need on the ACT McGraw-Hill's 10 ACT Practice Tests helps you gauge what the
test measures, how it's structured, and how to budget your time in each section.
Written by the founder and faculty of Advantage Education, one of America's most
respected providers of school-based test-prep classes, this book provides you with
the intensive ACT practice that will help your scores improve from each test to the
next. You'll be able to sharpen your skills, boost your conﬁdence, reduce your stressand to do your very best on test day. 10 complete sample ACT exams, with full
explanations for every answer 10 sample writing prompts for the optional ACT essay
portion Scoring Worksheets to help you calculate your total score for every test
Expert guidance in prepping students for the ACT More practice and extra help
online ACT is a registered trademark of ACT, Inc., which was not involved in the
production of, and does not endorse, this product. EBOOK: Principles and
Practice of Marketing McGraw Hill EBOOK: Principles and Practice of Marketing
Essentials of Marketing Research "First, in the last few years, data collection has
migrated quickly to online approaches, and by 2019 represented more than 60
percent of all data collection methods. The movement to online methods of data
collection has necessitated the addition of considerable new material on this topic.
The chapters on sampling, measurement and scaling, questionnaire design, and
preparation for data analysis all required new guidelines on how to deal with online
related issues. Social media monitoring and marketing research online communities
are expanding research methods and are addressed in our chapter on qualitative
and observational research. Second, to enhance student analytical skills we added
additional variables on social media activities to the continuing case on the Santa Fe
Grill and Jose's Southwestern Café. Also, there is now a separate data set based on a
survey of the employees of the Santa Fe Grill. Findings of the Santa Fe Grill customer
and employee data sets are related and can be compared qualitatively to obtain
additional insights. The competitor data for the continuing case enables students to
make comparisons of customer experiences in each of the two restaurants and to
apply their research ﬁndings in devising the most eﬀective marketing strategies for
the Santa Fe Grill. We also added a new data set in Chapter 13 on communicating
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marketing research ﬁndings. The data set reﬂects the attitudes and opinions of
students in our classes about advertising and types of media"-- EBOOK:
International Marketing, 5e McGraw Hill In its 5th edition International Marketing
guides students to understand the importance of international marketing for
companies of every size and how going international can enhance value and growth.
It provides a solid understanding of the key principles and practices of international
marketing. The text has been thoroughly updated to reﬂect the most recent
developments in the current business environment and encourages students to
critically engage with the content within the context of modern life. Key Features: - A
new chapter dedicated to Digital and Social Media Marketing - Fully updated
pedagogy, including ‘Going International’ vignettes and End of Chapter questions Brand new examples and case studies from global and innovative companies
including Red Bull, Gillette and Audi - Now includes Interactive activities, Testbank
questions and Quizzes available on Connect® International Marketing is available
with McGraw Hill’s Connect®, the online learning platform that features resources to
help faculty and institutions improve student outcomes and course delivery
eﬃciency. “International Marketing continues to be an essential subject in any
business or management degree. Ghauri and Cateora’s book, now in its ﬁfth edition,
provides a most up-to-date and authentic evolution of the subject.” George S. Yip,
Emeritus Professor of Marketing and Strategy, Imperial College Business School.
Professor Pervez Ghauri teaches International Business at Birmingham Business
School. He is Founding Editor for International Business Review (IBR) and Consulting
Editor for Journal of International Business Studies (JIBS). Philip R. Cateora is
Professor Emeritus at the University of Colorado. His teaching spanned a range of
courses in marketing and international business from fundamentals through to
doctoral level. Consumer Behavior Building Marketing Strategy Ingram
"Marketing attempts to inﬂuence the way consumers behave. These attempts have
implications for the organizations making them, the consumers they are trying to
inﬂuence, and the society in which these attempts occur. We are all consumers, and
we are all members of society, so consumer behavior, and attempts to inﬂuence it, is
critical to all of us. This text is designed to provide an understanding of consumer
behavior. This understanding can make us better consumers, better marketers, and
better citizens"-- Essentials of Marketing Pearson Education Brassington and
Pettitt's Essentials of Marketing is the indispensable introduction to the subject for all
students taking a short or one-semester Marketing module - whatever their
background. The second edition retains the lively writing style and authority of the
authors' Principles of Marketing, and highlights the links between theory and practice
by using fresh and topical case studies drawn from real-life, whilst focussing on the
most important concepts and theories of Marketing. Essentials of Marketingalso
boasts an unrivalled selection of online learning resources at
www.pearsoned.co.uk/brassington, which includes multiple choice questions that
test your learning and help monitor your progress, video interviews with top
Marketing Managers, answering your questions on how they use the theories of
marketing every day in their professional lives, a full online Glossary explaining the
key terms of the subject, and weblinks for every chapter that help take your learning
further! Dr Frances Brassington is Senior Lecturer in Retail Management and
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Marketing at Oxford Brookes University Dr Stephen Pettitt is Deputy Vice-chancellor
of the University of Bedfordshire Gale Directory of Databases The McGraw Hill
36 Hour Six Sigma Course McGraw Hill Professional Learn the essentials of Six
Sigma in just 36 hours The McGraw-Hill 36-Hour Six Sigma Course provides you with
the knowledge you need to understand, implement, and manage a Six Sigma
program. This detailed yet accessible guide explores 10 essential Six Sigma tools for
manufacturing along with other core components of a Six Sigma program.
Psychological Testing and Assessment An Introduction to Tests and
Measurement McGraw Hill LLC "Psychological tests and other tools of assessment
may diﬀer with respect to a number of variables, such as content, format,
administration procedures, scoring and interpretation procedures, and technical
quality. The content (subject matter) of the test will, of course, vary with the focus of
the particular test. But even two psychological tests purporting to measure the same
thing-for example, personality-may diﬀer widely in item content. This is so because
two test developers might have entirely diﬀerent views regarding what is important
in measuring "personality"; diﬀerent test developers employ diﬀerent deﬁnitions of
"personality." Additionally, diﬀerent test developers come to the test development
process with diﬀerent theoretical orientations"-- Financial Markets and
Institutions "The last 30 years have been dramatic for the ﬁnancial services
industry. In the1990s and 2000s, boundaries between the traditional industry
sectors, such as commercial banking and investment banking, broke down and
competition became increasingly global in nature. Many forces contributed to this
breakdown in interindustry and intercountry barriers, including ﬁnancial innovation,
technology, taxation, and regulation. Then in 2008-2009, the ﬁnancial services
industry experienced the worst ﬁnancial crisis since the Great Depression. Even into
the mid-2010s, the U.S. and world economies have not recovered from this crisis. It
is in this context that this book is written. As the economic and competitive
environments change, attention to proﬁt and, more than ever, risk become
increasingly important. This book oﬀers a unique analysis of the risks faced by
investors and savers interacting through both ﬁnancial institutions and ﬁnancial
markets, as well as strategies that can be adopted for controlling and better
managing these risks. Special emphasis is also put on new areas of operations in
ﬁnancial markets and institutions such as asset securitization, oﬀ-balance-sheet
activities, and globalization of ﬁnancial services"-- Consumer Behavior Building
Marketing Strategy Essentials of Marketing Research Holt Rinehart & Winston
International Business Competing in the Global Marketplace Market-deﬁning
since it was introduced, International Business: Competing in the Global Marketplace
by Charles W.L. Hill (University of Washington) sets the standard and is the proven
choice for International Business at the undergraduate and graduate level. The 13th
edition provides a complete solution that is relevant (timely, comprehensive),
practical (focus on applications of concepts), integrated (integrated progression of
topics) and the most up-to-date on the market. -- 11th European Conference on
Innovation and Entrepreneurship ECIE 2016 The Test Why Our Schools are
Obsessed with Standardized Testing–But You Don't Have to Be Hachette UK
"[The anti-testing] movement now has a guidebook. . . . Kamenetz shows how
fundamentally American it would be to move toward a more holistic system." -- New
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York Times Book Review The Test is an essential and critically acclaimed book for
any parent confounded by our national obsession with standardized testing. It
recounts the shocking history and tempestuous politics of testing and borrows
strategies from ﬁelds as diverse as games, neuroscience, and ancient philosophy to
help children cope. It presents the stories of families, teachers, and schools
maneuvering within and beyond the existing educational system, playing and
winning the testing game. And it points the way toward a hopeful future of better
tests and happier kids. Basic Marketing A Marketing Strategy Planning
Approach McGraw-Hill/Irwin Basic Marketing 16e builds on the foundation pillars of
previous editions – the four Ps framework, managerial orientation, and strategy
planning focus. 16e builds upon its pioneering beginnings that introduced the “four
Ps” to the introductory marketing course. The unifying focus of Basic Marketing has
always been on how to make the marketing decisions that a manager must make in
deciding what customers to focus on and how best to meet their needs. Over many
editions there has been constant change in marketing management and the
marketing environment. Some of the changes have been dramatic, and others have
been subtle. As a result, the authors have made ongoing changes to the text to
reﬂect marketing’s best practices and ideas. Throughout all of these changes, Basic
Marketing and the supporting materials that accompany it have been more widely
used than any other teaching materials for introductory marketing. Consistent with
our belief in continuous quality improvement, this edition has been critically revised,
updated, and rewritten to reﬂect new concepts, new examples, and recent “best
practices.” This edition extends the strategy planning approach, integrating concepts
tightly with the marketing strategy planning model. Fundamentals of Marketing
Routledge Fundamentals of Marketing provides a sound appreciation of the
fundamentals of the theory and practice of marketing. Using case studies drawn
from a cross section of sectors, in particular the banking, hospitality, retail and public
service sectors this textbook critically evaluates the eﬀectiveness of diﬀerent
marketing strategies and approaches. Exploring the principles of marketing this
volume engages the reader, not only in theory but also in practice, using a broad
range of real-life case studies such as Coca Cola, Apple, FCUK, Virgin, Amazon.com,
Barnes and Noble, Dyno Rod and New Zealand wool. The text analyzes the
marketing mix: product development, pricing, promotion (and communications
marketing) and place (channels of distribution). It also emphasizes the role of
Marketing Information Systems (MIS) using internal reporting, marketing intelligence
and marketing research including the contribution from marketing research agencies
and reviews the role of technology, e-commerce and the Internet in supporting
successful marketing. Featuring a support website that provides student and lecturer
resources, Fundamentals of Marketing conveys the main principles of marketing in a
challenging yet accessible manner and provides the reader with insights into the
workings of marketing today. Visit the Companion website at
www.routledge.com/textbooks/9780415370974 Marketing Research An Applied
Approach Ft Press Written for students studying market research at both
undergraduate and postgraduate levels, this book provides a comprehensive
commentary on this increasingly important subject. It includes a CD-ROM containing
valuable SNAP and XSIGHT Software demos, to enhance understanding of
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quantitative and qualitative aspects of marketing research. Money, Banking, and
Financial Markets "The entire content of this book is based on ﬁve core principles.
Knowledge of these principles is the basis for understanding what the ﬁnancial
system does, how it is organized, how it is linked to the real economy, and how it is
changing. If you understand these ﬁve principles, you will understand the future: 1.
Time has value. 2. Risk requires compensation. 3. Information is the basis for
decisions. 4. Markets determine prices and allocate resources. 5. Stability improves
welfare"-- Business Marketing Management "Reﬂecting the latest trends and
issues, the new Europe, Middle East & Africa Edition of Business Marketing
Management: B2B delivers comprehensive, cutting-edge coverage that equips
students with a solid understanding of today's dynamic B2B market. The similarities
and diﬀerences between consumer and business markets are clearly highlighted and
there is an additional emphasis on automated B2B practices and the impact of the
Internet."--Cengage website. Advertising " Added an opening paragraph describing
chapter coverage (in all chapters). A new vignette focused on Shakira's Activa ad.
Updated the section that uses Coke to demonstrate the beneﬁts of branding.
Updated the timetable of advertising history. Simpliﬁed the historical eras to focus
on ﬁve: early age, industrial age, golden age, postindustrial age, and global
interactive age. Updated the references to Internet tools that enhance teamwork"-Marketing Information Products and Services A Primer for Librarians and
Information Professionals IDRC Marketing Information Products and Services
Teach Yourself Electricity and Electronics, 5th Edition McGraw Hill Professional
Up-to-date, easy-to-follow coverage of electricity and electronics In Teach Yourself
Electricity and Electronics, Fifth Edition, a master teacher provides step-by-step
lessons in electricity and electronics fundamentals and applications. Detailed
illustrations, practical examples, and hundreds of test questions make it easy to
learn the material quickly. This fully revised resource starts with the basics and takes
you through advanced applications, such as communications systems and robotics.
Solve current-voltage-resistance-impedance problems, make power calculations,
optimize system performance, and prepare for licensing exams with help from this
hands-on guide. Updated for the latest technological trends: Wireless Systems Fiber
Optics Lasers Space Communications Mechatronics Comprehensive coverage
includes: Direct-Current Circuit Basics and Analysis * Resistors * Cells and Batteries *
Magnetism * Inductance * Capacitance * Phase * Inductive and Capacitive Reactance
* Impedance and Admittance * Alternating-Current Circuit Analysis, Power, and
Resonance * Transformers and Impedance Matching * Semiconductors * Diode
Applications * Power Supplies * Bipolar and Field-Eﬀect Transistors * Ampliﬁers and
Oscillators * Digital and Computer Basics * Antennas for RF Communications *
Integrated Circuits * Electron Tubes * Transducers, Sensors, Location, and Navigation
* Acoustics and Audio Fundamentals * Advanced Communications Systems Make
Great Stuﬀ! TAB, an imprint of McGraw-Hill Professional, is a leading publisher of DIY
technology books for makers, hackers, and electronics hobbyists. Business to
Business Marketing Management A Global Perspective Routledge Business to
business markets are considerably more challenging than consumer markets and as
such demand a more speciﬁc skillset from marketers. Buyers, with a responsibility to
their company and specialist product knowledge, are more demanding than the
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average consumer. Given that the products themselves may be highly complex, this
often requires a sophisticated buyer to understand them. Increasingly, B2B
relationships are conducted within a global context. However all textbooks are
region-speciﬁc despite this growing move towards global business relationships –
except this one. This textbook takes a global viewpoint, with the help of an
international author team and cases from across the globe. Other unique features of
this insightful study include: placement of B2B in a strategic marketing setting; full
discussion of strategy in a global setting including hypercompetition; full chapter on
ethics and CSR early in the text; and detailed review of global B2B services
marketing, trade shows, and market research. This new edition has been fully
revised and updated with a full set of brand new case studies and features expanded
sections on digital issues, CRM, and social media as well as personal selling. More
selective, shorter, and easier to read than other B2B textbooks, this is ideal for
introduction to B2B and shorter courses. Yet, it is comprehensive enough to cover all
the aspects of B2B marketing any marketer needs, be they students or practitioners
looking to improve their knowledge. Essentials of Marketing Irwin Professional
Publishing Retailing Management The Big Book of Conﬂict Resolution Games:
Quick, Eﬀective Activities to Improve Communication, Trust and
Collaboration McGraw Hill Professional Make workplace conﬂict resolution a game
that EVERYBODY wins! Recent studies show that typical managers devote more than
a quarter of their time to resolving coworker disputes. The Big Book of ConﬂictResolution Games oﬀers a wealth of activities and exercises for groups of any size
that let you manage your business (instead of managing personalities). Part of the
acclaimed, bestselling Big Books series, this guide oﬀers step-by-step directions and
customizable tools that empower you to heal rifts arising from ineﬀective
communication, cultural/personality clashes, and other speciﬁc problem
areas—before they aﬀect your organization's bottom line. Let The Big Book of
Conﬂict-Resolution Games help you to: Build trust Foster morale Improve processes
Overcome diversity issues And more Dozens of physical and verbal activities help
create a safe environment for teams to explore several common forms of
conﬂict—and their resolution. Inexpensive, easy-to-implement, and proved eﬀective
at Fortune 500 corporations and mom-and-pop businesses alike, the exercises in The
Big Book of Conﬂict-Resolution Games delivers everything you need to make your
workplace more eﬃcient, eﬀective, and engaged. Principles and Practice of
Marketing SAGE When you think of marketing you may think of the adverts that
pop up at the side of your screen or the billboards you see when you're out - all
those moments in the day when somebody is trying to grab your attention and sell
you something! Marketing is about advertising and communications in part, but it's
also about many other things which all aim to create value for customers, from
product research and innovation to after-care service and maintaining relationships.
It's a rich and fascinating area of management waiting to be explored - so welcome
to Marketing! Jim Blythe's Principles and Practice of Marketing will ease you into the
complexities of Marketing to help you achieve success in your studies and get the
best grade. It provides plenty of engaging real-life examples, including brands you
know such as Netﬂix and PayPal - marketing is not just about products, but services
too. Marketing changes as the world changes, and this textbook is here to help,
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keeping you up to speed on key topics such as digital technologies, globalization and
being green. The companion website oﬀers a wealth of resources for both students
and lecturers and is available at www.sagepub.co.uk/blythe3e. An electronic
inspection copy is also available for instructors. Edexcel GCSE (9-1) Business,
Second Edition Hachette UK Exam Board: Edexcel Level: GCSE Subject: Business
First Teaching: September 2017 First Exam: June 2019 Endorsed for Edexcel Let Ian
Marcouse successfully steer you through the new speciﬁcation with his proven and
popular approach to Business; clear content coverage is enhanced by numerous
real-life examples to create a course that engages, motivates and develops every
student. - Breaks down the content of the 2017 speciﬁcation into clear, accessible
explanations of important concepts and theories - Helps students apply their
knowledge to a range of real business examples, issues and contexts, supported by
'Talking Points' that encourage critical and commercial thinking - Improves
quantitative, investigative, analytical and evaluation skills through end-of-chapter
exercises - Builds students' conﬁdence approaching their exams as they practise
calculation, short answer and extended-writing questions with stimulus materials Boosts students' vocabulary and supports revision with deﬁnitions of key
terminology for each topic The Big Book of Marketing McGraw Hill Professional "A
real world tool for helping develop eﬀective marketing strategies and plans." -Dennis Dunlap, Chief Executive Oﬃcer, American Marketing Association "For
beginners and professionals in search of answers." -- Stephen Joel Trachtenberg,
President Emeritus and University Professor of Public Service, The George
Washington University "A 'must read' for every business major and corporate
executive." -- Clarence Brown, former Acting Secretary, U.S. Department of
Commerce The Biggest Companies. The Boldest Campaigns. THE BEST INSIDER'S
GUIDE ON THE MARKET. The most comprehensive book of its kind, The Big Book of
Marketing is the deﬁnitive resource for marketing your business in the twenty-ﬁrst
century. Each chapter covers a fundamental aspect of the marketing process, broken
down and analyzed by the greatest minds in marketing today. For the ﬁrst time ever,
110 experts from the world's most successful companies reveal their step-by-step
strategies, proven marketing tools, and tricks of the trade—fascinating, exclusive,
real-world case studies from an all-star roster of companies, including: ACNielsen *
Alcoa * American Express * Amtrak * Antimicrobial * Technologies Group * APL
Logistics * Arnold * AT&T * Atlas Air * Bloomingdale's * BNSF * Boeing * Bristol-Myers
Squibb * Burson-Marsteller * BzzAgent * Caraustar * Cargill * Carnival * Coldwell
Banker * Colgate-Palmolive * Colonial Pipeline * Con-way * Costco * Dean Foods *
Discovery Communications * Draftfcb * DSC Logistics * DuPont * Edelman *
ExxonMobil * Fabri-Kal * FedEx Trade Networks * Fleishman-Hillard * Ford * Frito-Lay
* GE * Greyhound * Hair Cuttery * Hilton * HOLT CAT * IBM * Ingram Barge * Ingram
Micro * International Paper * John Deere * Kimberly-Clark * Kodak * Kraft * L.L.Bean *
Landor * Long Island Rail Road * Lulu.com * Mars * MCC * McCann * McDonald's *
McKesson * Nationals * NCR * New York Times * Nordstrom * Ogilvy Action * OHL *
1-800Flowers.com * Overseas Shipholding Group * Owens Illinois * P & G * Papa
John's * Paramount Pictures * Patagonia * PepsiCo * Pﬁzer * Porter Novelli * RAPP *
Ritz-Carlton * Safeway * Saks Fifth Avenue * Sara Lee * SC Johnson * Sealed Air *
Sears * Silgan * Skyhook * Snap-on Tools * Southwest * Sports and Leisure *
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ResearchGroup * Staples * Stoner * Supervalu * Synovate * Tanimura & Antle *
TBWA * Tenet Healthcare * Texas Instruments * 3M * ToysRUs * Trader Joe's *
Tupperware * Under Armour * United Airlines * United Stationers * Verizon * VISA *
Weyerhaeuser * Wilson Sporting Goods * Wunderman * Xerox * Y&R * Zappos.com
No matter what business you're in--from retail and manufacturing to service and
nonproﬁt--The Big Book of Marketing oﬀers the most practical, hands-on advice
you’ll ever ﬁnd . . . from the best in the business. Anthony G. Bennett taught
marketing at Georgetown University. With three decades of experience in the ﬁeld,
he has held a variety of key marketing positions at Fortune 500 companies, including
AT&T and others. He resides in McLean, Virginia. Advertising and Promotion An
Integrated Marketing Communications Perspective Selling Building
Partnerships Richard d Irwin Consumer Behavior Pearson Education India
Retailing Management Revised edition of the authors' Retailing management,
[2014]
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